The paper analyzes particular aspects of a competitive economy based on low carbon emissions, which requires a fundamental change in consumer behavior, by focusing mainly on green acquisitions. The article contributes to the literature by the novelty of the researched problem: identification and analysis of the attitude and behavior of Romanian students regarding the electric vehicles acquisition. Thus, a quantitative marketing research was conducted, using a sample of 1221 students from 11 Romanian university centers. Also, the paper includes an overview regarding the costs and financial benefits provided by the Romanian Government to the electric vehicles owners, such as acquisition price reductions or tax reductions. The research results show that only half of the students are familiar with the concept of green consumption, and 37.8% of them are interested in buying an electric vehicle, the main reason being the fuel consumption. The authors recommend to the state's institutions to develop special programs, by offering attractive facilities to the young people with higher education, as potential buyers, for the purchase of electric vehicles, this way diminishing the barrier effect generated by the high price. The academic environment should initiate research, both at the micro and macroeconomic level, to quantify the economic-social implications of green acquisitions in general and electric vehicles in particular. compared to 2.30% in the same period from 2018, the authors wanted to obtain information related to the attitude and behavior of the Romanian students towards the acquisition of electric vehicles. They started from the premise that young people with higher education are much more likely to change their consumption behavior, due to their friendlier attitude towards the environment. Considering these aspects, a quantitative marketing research was conducted among the students from 11 university centers. In this context, the paper aims to address issues related to the changes in the behavior of young consumers with higher education regarding potential green acquisitions, mainly electric vehicles. Thus, the main research objective was the identification and analysis of the attitude and behavior of the Romanian students towards the acquisition of an electric vehicle. Given the proposed objective, the main research questions are: (1) To what extent are Romanian students familiar with the concept of green behavior? (2) Are Romanian students willing to purchase an electric vehicle? Also, the paper includes an overview regarding the costs and financial benefits provided by the Romanian Government to the electric vehicles owners, such as acquisition price reductions or tax reductions.
Introduction
In the context of the climate change we are currently facing, an important objective of the European Union (EU) is to reduce greenhouse gas emissions by at least 40% by 2030, compared to 1990 [1] . Regarding transportation, the EU target for 2050 is to reduce CO 2 emissions by 60% (compared to 1990), given that transport is responsible for 30% of total CO 2 emissions, and 72% of this comes from road transport [2] .
Achieving a competitive economy based on low carbon emissions requires a fundamental change in consumer behavior, mainly focusing on green acquisition. In the opinion of many specialists, this behavioral change can be achieved through the transition to electric vehicles [3] . This is a necessity both because of the very high CO 2 emissions and air pollution, but also the high consumption of fossil fuels [4] . Currently, most cars in Europe use gasoline (52%) and diesel (37%), but the number of electric vehicles has steadily increased, for example, by 51% in 2017 compared to 2016 [2] . At the
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The development of smart green technologies, which low carbon emissions, is particularly important to meet future challenges, towards a sustainable society [6, 7] . Electric cars are sustainable options for internal combustion engines, being energy efficient and contributing to CO 2 reduction [8] [9] [10] . Reducing CO 2 emissions is a global issue that can be partially solved by replacing fossil fuel powered vehicles with electrically driven ones. In this context, there is a need to develop sustainable development policies to facilitate public awareness of new changes in the automotive industry [11] .
There are European countries that develop laws that encourage the rapid replacement of the car fleet with electric vehicles. France, UK is aiming to ban the sale of gas or diesel cars by 2040 at the latest [12] . In the Netherlands and Norway, there are discussions about approving a law prohibiting the sale of new fossil fuel engines after 2025 [13, 14] . 15 years ago Norway decided to change its car fleet-and the measures taken were subsidies and tax exemptions so that the electric vehicles became much accessible, and now, the share of electric vehicles in the total of purchased vehicles has increased a lot in the last period, from 5% in 2013 to over 30% in 2018 and to 60% in March 2019. At the same time, the owners of electric vehicles are exempt from the purchase tax and have other facilities (free parking, free tunnel entry a.s.o.) [15] . As well, this is an ongoing change process, as Norway plans to go even further with their strategy to reduce CO 2 emissions in the transport sector. According to the National Transport Plan of Norway for the 2018-2029 period [16] , in order to reduce these emissions, the Government established optimistic targets not just for conventional cars, but also for public transportation vehicles and other heavy duty vehicles. For example, by 2025, the following categories of road vehicles shall be zero emitters or use bio types of fuel: all new regular cars, all new light vans and all new urban buses. By 2030, all heavy duty vehicles, 75% of new long distance coaches and 50% of new trucks shall also be zero-emission vehicles. Of course, the effort that will be dedicated to creating the perfect infrastructure for these vehicles will be enormous. For the moment, the infrastructure Sustainability 2019, 11, 6639 3 of 14 for charging is quite significant. There are more than 11,000 publicly accessible charging stations in Norway, with more planned to be built. Electric vehicles' owners can use a dedicated app called Nobil, created by the Norwegian Electric vehicles Association, to always find empty spots in order to charge their vehicles [17] . However, as it was said, the infrastructure will be constantly developed in order to offer the best facilities for current and future owners of zero emitter vehicles, in order to sustain their progress towards the 2025 and 2030 goals. Norway's measures taken to influence citizens to purchase zero emissions vehicles are unbeatable, as taxes not only for owning a regular vehicle that runs on fossil fuel, but also for driving it anywhere in the country. Norway started implementing incentives for electric vehicles back in the 1990 s and continues to do so today in a much more aggressive manner compared to regular vehicles. For example, the most significant electric vehicle incentives given by the Government are the following: no purchase and import taxes; no 25% VAT on purchase; no annual road tax; maximum 50% of the total amount on toll roads (such as tunnels, bridges, highways) and on ferry fares; maximum 50% of the total amount or even free municipal parking; access to bus lanes etc. [18] . The example list goes on and it proves the point that Norway has done a great job in encouraging its citizens to fight for a zero emission future.
India wants all vehicles sold since 2030 to be electric, and China is aiming to become the fastest-growing state of electric vehicles, with the number of charging stations increasing to over 500,000 [19] .
The interest in electric vehicles has increased in the context of climate change and energy independence concerns, with governments encouraging their acquisition [20] . Starting, for example, from public green acquisition, considered an important tool in promoting sustainable consumption [21, 22] but also for stimulating the market [23, 24] , it is considered that green acquisition must become a normal consumption behavior and must be adapted to existing purchasing practices [25] . As domestic policy instruments, a study conducted in Portugal concludes that the increase of taxes and duties for the purchase of fossil fuel but also of traditional vehicles are the most efficient for increasing the acquisition of electric cars, but even so an increase of only 10% is expected by 2030 [26] .
In Romania, according to the centralized data from the Association of Cars Manufacturers and Importers (APIA), between January and May 2019, 379 full electric cars were purchased (+149.30% compared to the first five months of the previous year). In the top of the most commercialized full electric cars, in January-May 2019, the first place was occupied by Nissan, with 119 units, followed by Renault with 81 units, Volkswagen-68, Smart-59, BMW-40, Jaguar-9, Audi-2 and Mercedes Benz-1. The number of new green cars sold in Romania, in the first five months of 2019, was 2285 units, 69% more compared to the same period in 2018, shows APIA statistics. This statistics also include hybrid cars-1814 units, 71% more compared to the same period last year and plug-in 92 units, down 34.30% from the same period last year [27] .
Although electric vehicles have positive consequences in reducing pollution, their number is still insignificant, a fact caused by the barriers that appear in their adoption by consumers [28] . In the literature there are numerous studies that highlight both the barriers that appear in the purchase of these vehicles and the factors that determine their acceptance or non-acceptance. Barriers are, on the one hand, related to the potential consumers. Their needs, the attitude towards these vehicles and to the environment, and on the other hand, to the necessary infrastructure [29] . The most important barrier identified by specialists in the purchase of electric cars is the gap between consumers' expectations and their perceptions regarding these products, a gap due to the information provided to consumers mainly related to the use period [30] . Biresselioglu, Kaplan and Yilmaz (2018) consider that the main barriers in purchasing electric cars are concerns about lack of charging infrastructure, costs, lack of trust, lack of information and concerns about their use [3] . Although the electric vehicles are considered energy efficient, they can produce gases and other sources of pollution due to the Li-ion battery. NBC Defense and Tsinghua University of China point out that these batteries can produce toxic gases when overloaded [31] . At the same time, the batteries have to be charged to a power source, which is often not a renewable one (green). Although renewable energy is beneficial not only to the users, but also to the environment, it is only at the early stage of development.
Through training and information, psychological barriers in the purchase of electric vehicles can be overcome [30, 32] . So, specialists propose the use of positive emotions in promoting electric vehicles because the study's results show that the anticipated emotions of the purchase directly influence the consumer in the purchasing process [33] .
There are several types of factors that underlie the low acceptance of electric cars by the population, respectively demographic, situational and psychological factors [34] . The costs of such an acquisition and the short usage time until recharging are considered to be the main factors hindering widespread acceptance, but on the other hand those who have tested electric cars consider that environmental performance is more important than the purchase price [35] . The factors influencing the adoption of electric vehicles are considered to be: Consumer preferences, costs, social status, habits, long-term benefits. In the EU, the most important factors are considered to be the costs and the assurance of mobility but also the profitability of the alternative options: Hybrid vehicles [8] .
The study of electric vehicles consumer has shown interest in the academic environment for the last years. The results of a study conducted in the United Kingdom show that there are several types of consumers of electric vehicles differentiated by the socio-economic characteristics, the car features and the psychographic profiles, demonstrating that it is a stratified market that needs an approach on consumer segments, rather than a global one [36, 37] . In China, the openness to innovation and the concern for the environment determines the purchase intention of electric vehicles [9, 38] but also the ease of use [39] . The purchase intention was investigated also from the point of view of functional values (performance, cost, convenience) and non-functional (emotional, social, epistemic) and the conclusion was that the functional values come first, an aspect that could be used in marketing strategies [40] .
The acquisition of electric cars is influenced by the personal values that determine the concern for the environment and the moral obligations [41] . The main motivations are concerns regarding environmental conservation, economic and technical concerns but also personal and demographic factors [3] . At the same time, the purchase intention is also influenced by the consumers' background regarding the adoption of these car models, antecedents related to national cultural differences [42] . In Sweden, the main consumers of electric vehicles are men, with higher education, with medium to high incomes. These cars are used for private purposes and are charged at home during the night [10] . The intention to purchase an electric or hybrid vehicle is indirectly, but positively, affected by environmental conservation concerns [39, 43] . On one side, there are consumers who have bought electric vehicles based on ecological motivations, which in the future will lead to sustainable energy behavior. On the other side, consumers have bought them for financial or technological reasons, having no link to the ecological aspects [44] .
Research Methodology
Starting from the research problem (the identification of the aspects related to the change of the behavior of the young consumers with higher education regarding the potential green acquisitions, particularly electric vehicle) and based on the analysis of the literature, the following general assumptions were formulated: (1) Romanian students are interested in procuring electric vehicles but do not have the needed purchasing power. (2) A large part of the Romanian students intends to procure an electric vehicle, if they would receive consistent financial support from the State. (3) The still high price represents the main barrier in the acquisition of an electric vehicle by the Romanian students.
In order to reach the research objectives, a quantitative marketing research was carried out, based on the survey among students from 11 academic centers from Romania. According to the Romanian educational system, the academic centers are organized in 4 categories, based on their size: Very large-1 center (Bucharest), large (3 centers), medium (8 centers), small (37 centers). From each category, the authors selected the most representative local universities (13) based on their prestige and importance, according to the Romanian classification criteria.
The final sample consists of 1221 subjects being validated on the basis of the t-student test and rectified in order to ensure a balanced structure based on gender and age categories. The table below (Table 1) presents the sample structure organized by academic centers, universities and the number of respondents considered for the research. For achieving the research objective, the authors considered as total research population all the students from the selected universities, aiming at determining both their opinions regarding the green consumption behavior in general, and their attitude about buying electric vehicles in particular.
The information was collected through an electronic questionnaire, using the computer assisted web interviewing (CAWI) method [45] . The authors used this method because of its advantages in collecting data using the Internet, by uploading the online questionnaire and filling it in directly in the browser by the respondent. This method requires no need to install an application/program. In the specialists' opinion, the method has as main advantage the reduced costs of data collection, compared to other specific methods [46] . The CAWI method has the disadvantage of the non-random selection of the respondents, which causes a reduced representativeness of the sample. However, in order to partially compensate this disadvantage, the authors collected data from a large number of subjects, but the results must be interpreted with some caution. The link to the questionnaire was sent by email or social networking sites. The collected data were processed using the SPSS program, applying univariate and bivariate analysis methods. Also, statistical tests were applied to establish the links between the research variables. The first aspect analyzed was determining the degree to which students know the concept of green behavior and electric vehicle. After that, aspects related to the students' attitude regarding the ownership of an electric vehicle, the interest to drive it, the willingness to purchase it, from their own sources or with state aid, were analyzed. For a more in-depth analysis of these aspects, the following hypotheses were tested using the χ 2 test (chi square).
Hypothesis 1 (H1). The age influences the level of knowledge about green consumption.
Hypothesis 2 (H2).
Gender influences the factors determining the decision to procure an electric vehicle.
Hypothesis 3 (H3).
Gender influences the type of barriers that appear in the decision process to procure an electric vehicle.
Results and Discussion
The results are grouped on the main objectives of the research, and the analysis and statistical tests performed are presented in a logical sequence, which allowed obtaining relevant results.
Determining the Degree to Which Students Are Familiar with the Concept of Green Consumption
Given the current challenges related to the protection and conservation of the environment in order to create a sustainable model of production and consumption for the society, the degree to which students are aware of issues related to green consumption was measured. According to the results in the table below, about half of the students (49.5%) are not familiar at all with this concept.
The low level of knowledge about this concept can be considered worrying because by making the right choices about acquisitions, consumers can play a major role in reducing the negative impact on the environment. In generating a green behavior, it is very important for individuals to be aware of the effect of their actions on the environment, because they can make the right decisions regarding the purchase and use of different products.
Based on the results from Table 2 , the authors aimed to determine if the age influences respondents' level of knowledge about green consumption, this being the first statistical hypothesis of the research. For this purpose, the χ 2 (chi-square) test was applied and the results are presented in the table below. For a 95% confidence level, the significance level of the test from Table 3 has the value 0, being less than 0.05. This result leads to the conclusion that the age influences students level of knowledge about green consumption. According to the results from Table 4 , the very interesting aspect is that the percentage of respondents familiar with the concept of green consumption within the age group 18-21 years (19.4%) is higher than the percentage of those in the category 22-25 years (18.8%). According to the research results, 62.2% of the students know what an electric vehicle is, and 10.8% of them came in contact with such a vehicle, as drivers or passengers.
Identifying Students' Intentions to Buy Electric Vehicles
The percentage of students willing to buy an electric vehicle is 37.8% (462 respondents). The percentage is encouraging, given that electric mobility is a solid and credible, long-term alternative to the internal combustion engine. This percentage is close to that of British youths (40%) identified in a study from 2018, which shows that the views of young Romanians are similar to those of young people from economically advanced European countries [47] .
According to Figure 1 , the most common reason why students want to buy an electric vehicle is related to the fuel consumption (41.6%). A fairly high percentage (21.4%) would buy such a vehicle due to their concern for the protection and conservation of the environment. The technology incorporated into an electric vehicle is another reason why a large proportion of students (18.6%) would choose to use them. Other reasons why students would buy an electric vehicle are: comfort (1.1%), reliability (6.5%) or design (2%). According to the research results, 62.2% of the students know what an electric vehicle is, and 10.8% of them came in contact with such a vehicle, as drivers or passengers.
According to Figure 1 , the most common reason why students want to buy an electric vehicle is related to the fuel consumption (41.6%). A fairly high percentage (21.4%) would buy such a vehicle due to their concern for the protection and conservation of the environment. The technology incorporated into an electric vehicle is another reason why a large proportion of students (18.6%) would choose to use them. Other reasons why students would buy an electric vehicle are: comfort (1.1%), reliability (6.5%) or design (2%). Starting from the results in Figure 1 , the authors aimed to determine if the gender influences the factors determining the decision to buy an electric vehicle, this being the second statistical hypothesis of the research. For this purpose, the χ 2 test was applied and the results are presented in the table below (Table 5 ). Considering a 95% confidence level, the significance level of the Chi-square test has the value 0, therefore being less than 0.05. In this case, the conclusion is that gender influences the factors determining the decision to buy an electric vehicle.
The results presented in the chart below show that females would buy an electric vehicle due to the financial aspects (consumption, urban efficiency, associated costs) in a higher proportion than Starting from the results in Figure 1 , the authors aimed to determine if the gender influences the factors determining the decision to buy an electric vehicle, this being the second statistical hypothesis of the research. For this purpose, the χ 2 test was applied and the results are presented in the table below (Table 5 ). Considering a 95% confidence level, the significance level of the Chi-square test has the value 0, therefore being less than 0.05. In this case, the conclusion is that gender influences the factors determining the decision to buy an electric vehicle.
The results presented in the chart below show that females would buy an electric vehicle due to the financial aspects (consumption, urban efficiency, associated costs) in a higher proportion than the males. On the other hand, more males than females are interested in the technology enhanced in an electric vehicle, the environmental protection by using such a vehicle, or other aspects such: the vehicle modern design or its comfort.
Given that a high percentage of the interviewed students (62.2%) do not wish to purchase an electric car, it was considered necessary to analyze the barriers that they face in making a favorable decision. Figure 2 shows that out of a total of 759 respondents who gave a negative answer, about half (43.2%) would not buy an electric vehicle because of the very high price, compared to a conventional vehicle. One third of the respondents (31.9%) are reluctant to buy due to the lack of an appropriate specific infrastructure that involves charging stations and their maintenance, billing systems, power generation solutions, electricity distribution and storage, space providers. The authors consider that it is extremely important for the respondents to know that the Romanian Government assumes the main role to support the development of the loading infrastructure and the market in the early stages of development, so that by 2030 this type of vehicles will be a regular presence in traffic, contributing to the reduction of exhaust gas emissions [48] . conventional vehicle. One third of the respondents (31.9%) are reluctant to buy due to the lack of an appropriate specific infrastructure that involves charging stations and their maintenance, billing systems, power generation solutions, electricity distribution and storage, space providers. The authors consider that it is extremely important for the respondents to know that the Romanian Government assumes the main role to support the development of the loading infrastructure and the market in the early stages of development, so that by 2030 this type of vehicles will be a regular presence in traffic, contributing to the reduction of exhaust gas emissions [48] . The technical characteristics and, especially, the limited autonomy of movement, is the barrier considered by 19.1% of the respondents who are not willing to purchase an electric vehicle ( Figure  3) . The main problem of the electric vehicle is the difficulty of storing electricity. From the sustainability perspective, there is also the issue of emissions related to the production of electricity, dominated by fossil fuels [48] . Only 5.8% of the respondents do not consider the purchase of an electric vehicle for other personal reasons, related to the individual perception on this topic created by internal or external factors. Starting from the results illustrated in Figure 2 , the authors aimed at determining if the gender The technical characteristics and, especially, the limited autonomy of movement, is the barrier considered by 19.1% of the respondents who are not willing to purchase an electric vehicle (Figure 3) . The main problem of the electric vehicle is the difficulty of storing electricity. From the sustainability perspective, there is also the issue of emissions related to the production of electricity, dominated by fossil fuels [48] . Only 5.8% of the respondents do not consider the purchase of an electric vehicle for other personal reasons, related to the individual perception on this topic created by internal or external factors.
Starting from the results illustrated in Figure 2 , the authors aimed at determining if the gender influences the type of barriers that appear in the decision to purchase an electric vehicle, this being the third statistical hypothesis of the research. For this purpose, the χ 2 test was applied and the results are presented in the Table 6 .
Considering a 95% confidence level, the significance level of the test has the value 0.015, therefore being less than 0.05. In this case, the conclusion is that the gender influences the type of barriers that appear in the decision to purchase an electric vehicle. considered by 19.1% of the respondents who are not willing to purchase an electric vehicle ( Figure  3) . The main problem of the electric vehicle is the difficulty of storing electricity. From the sustainability perspective, there is also the issue of emissions related to the production of electricity, dominated by fossil fuels [48] . Only 5.8% of the respondents do not consider the purchase of an electric vehicle for other personal reasons, related to the individual perception on this topic created by internal or external factors. Starting from the results illustrated in Figure 2 , the authors aimed at determining if the gender influences the type of barriers that appear in the decision to purchase an electric vehicle, this being the third statistical hypothesis of the research. For this purpose, the χ 2 test was applied and the results are presented in the Table 6 . The results presented in the chart below ( Figure 4) show that females consider that the transportation infrastructure specific for the electric vehicles and their technical features are an important barrier for the acquisition, in a higher proportion than the males. On the other hand, more males than females are concerned about the price or they have certain perceptions that make them postponing the acquisition. Considering a 95% confidence level, the significance level of the test has the value 0.015, therefore being less than 0.05. In this case, the conclusion is that the gender influences the type of barriers that appear in the decision to purchase an electric vehicle.
The results presented in the chart below ( Figure 4) show that females consider that the transportation infrastructure specific for the electric vehicles and their technical features are an important barrier for the acquisition, in a higher proportion than the males. On the other hand, more males than females are concerned about the price or they have certain perceptions that make them postponing the acquisition. 
Overview on Costs and Financial Benefits Regarding the Acquisition of an Electric Vehicle in Romania
One of the directions for the development of the energy sector mentioned in the Energy Strategy of Romania 2016-2030 concerns electromobility, by promoting hybrid and electric vehicles, including cars, buses and light-duty vehicles dedicated to the urban environment [48] .
According to the research results, if the students would receive financial support from the state, the percentage of those who intend to buy an electric vehicle reaches 81.1%. Starting from these results, but also taking into account the optimal scenario of the transition to electromobility in Romania which anticipates that by 2050 about 10 million vehicles will be registered in Romania, 19% being electric vehicles and 1.5% with hydrogen fuel cell batteries [48] , an overview on the costs and financial benefits provided by the Romanian Government to the electric vehicles owners, such as acquisition price reductions or tax reductions. The starting point was the question to which many Romanians seek an answer: Is it worth buying an electric vehicle in Romania?
Many car importers in Romania sell also electric cars and their sale price is quite high, compared to the purchasing power of Romanians but also compared to the price of a conventional vehicle. From this point of view, the authors aimed at analyzing the costs and financial benefits for buying and using a gasoline vehicle compared to an electric one, both produced by Volkswagen. The models selected for the analysis, are: the electric model VW e-UP! (one of the best-selling models of the German manufacturer and among the cheapest electric cars in Romania) and VW UP 1.0 L petrol, 
Many car importers in Romania sell also electric cars and their sale price is quite high, compared to the purchasing power of Romanians but also compared to the price of a conventional vehicle. From this point of view, the authors aimed at analyzing the costs and financial benefits for buying and using a gasoline vehicle compared to an electric one, both produced by Volkswagen. The models selected for the analysis, are: the electric model VW e-UP! (one of the best-selling models of the German manufacturer and among the cheapest electric cars in Romania) and VW UP 1.0 L petrol, with a 1000 cc engine.
The following table (Table 7) compares certain costs and financial benefits involved for both vehicle models. The big advantage of the electric model is the operating cost, because it has a consumption of about 12 kw/100 km, which means about 6 lei for every 100 km travelled, the price/kilowatt being around 0.50 lei. Thus, estimating that the owner travels, on average, 100 km daily, for 365 days, it reaches an annual operating cost of 460 Euros. During five years, the operating cost of an electric car, from which other maintenance costs are excluded, will be 2300 Euros, and in 10 years, the owner will pay 4600 Euros for the electricity consumed. As electric cars are not taxed in Romania, the conclusion is that, in terms of operating costs, the electric model analyzed is cost effective, but not necessarily from the point of view of the initial financial investment.
If the consumer would decide to buy the model VW UP 1.0 L gasoline equipped with a 1000 cc petrol engine, he would save about 7800 Euros compared to the electric model. Considering the average consumption of 4.2 L/100 km, it means that a driver who travels daily on this distance, for one year, will spend 1825 Euros on fuel, and in 5 years, would spend only on gasoline. 9.125 Euros, while in 10 years, 18,250 Euros. Moreover, adding an annual tax of approximately 8.50 Euros, the total cost of buying and operating the car would be 10,563 Euros/1 year, which represents 17,897 Euros/5 years and 27,064 Euros/10 years.
For this overview on financial aspects regarding the 2 vehicle models, the authors did not consider the maintenance cost. The main reason is that in Romania, the electric vehicles market is still a young one, with a few owners who are still adapting to these products, and there are no statistics available for the maintenance cost on medium or long term. Considering this situation, it is difficult to forecast an appropriate maintenance cost for electric vehicles. However, the owners should consider that the maintenance costs for a conventional vehicle are lower compared to the electric vehicles due to the small businesses providing assistance and service. For electric vehicles, the owners can appeal only the official dealers for maintenance at expensive prices. The conclusion is that it takes more than five years to repay the investment in an electric vehicle, compared to a similar car on petrol, but only if the support of 45,000 lei (≈9520 Euros) is granted by the state through the Rabla Plus program. Since the batteries that store the electricity in electric vehicles degrade over time, it requires that, after 5-10 years, they be replaced, which determines that at the final operating price of an electric car about 6000 Euros will be added. Thus, it has been found that within 10 years of use, electric cars reach costs similar to the classic cars that use fossil fuels.
An electric vehicle is not only good for the environment, as it has been shown in this paper, because it does not pollute, but it also offers advantages in terms of comfort and safety. Almost all the car manufacturers consider this to be the future, as proof is that, every year, more and more electric cars appear and there are more and more owners. However, when looking at the investment from a financial point of view, it can be seen that, on the long term, there are no big differences between an electric vehicle and one that uses fossil fuel. Basically, if only the purchase price and the fuel price are taken into account, the money saved by purchasing a conventional car will be spent on fuel. As well, conversely, the money saved by using the electricity will be spent on replacing the batteries of electric vehicles. In conclusion, potential consumers who have to decide whether it is worth buying an electric or gasoline/diesel-powered vehicle must first consider the initial purchase cost.
Conclusions
The article contributes to the literature through the novelty of the researched problem: identification and analysis of the attitude and behavior of Romanian students regarding the purchase of electric vehicles. For achieving this objective, the research was structure on 3 main themes in order to analyze: The students' knowledge regarding the green consumption (1), the students' intentions to buy electric vehicles (2) and an overview on costs and benefits regarding the acquisition of an electric vehicle in Romania (3).
The research results confirm the results of other studies from the literature [8, 9, [36] [37] [38] 40] . Regarding the first research theme, the authors found out that almost half of the interviewed students (49.5%) know nothing about green consumption. On the other hand, considering the age groups, an encouraging aspect is that, from those who have knowledge about green consumption, the youngest students (18) (19) (20) (21) are more interested than the older ones in this issue. So, the young consumers tend to be more informed and perhaps behave more according to the green consumption principles. Another good news is that the views of young Romanians are similar to those of young people from economically advanced European countries, such as United Kingdom, proven fact by the percentage of students who would be willing to buy an electric vehicle (37.8% of the Romanians, 40% of the British young people). The most important reason why the students would buy an electric vehicle is the fuel consumption, in terms of price and resources (mentioned especially by female students), followed by the willing to participate somehow into the protection and conservation of the environment (mentioned especially by male students).
From those students who do not consider to buy an electric vehicle, about half of them mentioned the very high price, compared to a traditional vehicle, but in the case of receiving some financial support from the Government, 81,1% would change their mind and consider buying such a vehicle. The overview on the costs and financial benefits provided by the Romanian Government to the electric vehicles owners highlighted that in terms of operating costs, the electric model analyzed is cost effective, but not necessarily from the point of view of the initial financial investment. On the long run, there are no big differences between an electric vehicle and one that uses fossil fuel. Basically, if only the purchase price and the fuel price are considered, the money saved by purchasing a conventional car will be spent on fuel. The financial effort for buying an electric vehicle is bigger than for a conventional one, but the advantages in terms of consumption costs and environmental protection are very important to consider on the long term. The general conclusion of the paper emphasizes the importance of the research results for the public institutions, the necessity of their involvement being highlighted in other papers [11, 20, 23, 24, 26] as well as for the academic environment. The support Romania provides through the Rabla Plus program for the purchase of electric vehicles is a significant one, but, considering the purchasing power in our country, electric cars, even with this financing from the state, still fall into the category of expensive products. Also taking into account the research results, the authors recommend to the competent public institutions to elaborate special programs, by offering attractive facilities for the young people with higher education, in order to procure an electric vehicle. This way is diminished the effect of the barrier generated by the high price. From the academic environment perspective, it is necessary to initiate and develop researches, both at micro and macroeconomic level, to quantify the economic-social implications of green acquisitions in general and of electric cars in particular, as well as to include the concept of green acquisition in the curricula of some study programs to generate a high level of education in order to change the behavior of young people in the direction of environmental conservation and to achieve a competitive economy based on low carbon emissions.
The main research limit is the sample selection method, which is not performed using a random method, leading to a reduced representativeness for the researched population. However, the authors consider that the large volume of the sample and the balanced structure on academic centers are elements that mitigate the specified disadvantages.
Future research should be extended to the entire adult population in order to quantify with more scientific rigor its attitude and behavior regarding the acquisition of electric vehicles, which in turn will require the use of qualitative methods, which will capture the benefits perceived by the potential Romanian consumers. The authors also intend to carry out quantitative marketing research, representative at national level, based on random sample selection methods.
